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Priceville, Ok. 
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The Only Magazine Issued Solely 
in the Interests of the Retailer 
and His Customers. 


Thousands of the most successful retailers 
the country over are already subscribers, 
because the magazine is instructive and val- 
uabletothem. Those who are not subscrib- 








e Showing the exact size of Gummed Labels, 
1000 of which are given with each subscription 
at $1.00 per year. 

These little business-pushers can be used in 
a thousand ways—stick ’em on boxes of cigars, 
cigarettes, matches, packages of 


ers we ask to examine the magazine and note 
what the trade says of it. 


We solicit the subscription ofevery 
intelligent cigarman in the land. 





tobacco, etc., keeping your name 
before the smoking public, adver- 
tising your store and increasing 
your regular trade. We use only 
the best gummed paper, so they 
will not sticx together, break or 
curl, They are plainer, handier, 
cleaner and more showy than a 


A. PUSHER’S 
ICIGAR STORE 


EVERYTHING A 
SMOKER WANTS. 


Smokeupolis, - - P. Q. 


May we not have yours? 
Read What Others Say. 


“The best publication in the trade,” 
L. W. COON, NEW YORK. 

“My customers find it interesting 
and prefer it to any other trade 
paper,” M. GROSSMAN, NEW YORK. 











rubber stamp and may be used in 
many places at the same time; are also used as 
price-marks, and on paper and envelopes, etc. 
We make ONE SIZE ONLY, as shown, and only 
in assorted colors. No variation in size or color 
is possible. Labels forwarded by prepaid mail 
in a handsome box in about 10 days. 


Quantity and Quality «t Lowest Prices. 
A Year's 7 000 Gummed Labels, $1.00 
tion to The 3,000 7 mag 2.00 
Smoker's ¢ 000 3.00 


with 10,000 4.00 


SEND CASH WITH ORDER. STAMPS ACCEPTED. 

The less reading a iabel contains the better 
it will look. Write plainly, giving full address 
and order to-day. 


THE SMOKER’S 
MAGAZINE CO., 


é eé 


é oe 


TIMES BUILDING, NEW \ORK, 


WE REFER TO ALL COMMERCIAL AGENCIES, AND BANKS AND EXPRESS COR 
PANIES In NEW YORK. 
@ SEND POSTAL FOR SAMPLE LABELS—-THEY’RE FREE, 


“Tt is always full of valuable and 
timely suggestions and I prise it 
C. M, HARDEN, LYNN, MASS. 


very highly,” 
“Jt should be in every retailer's hands,” ED. KOL- 
MAN, CHICAGO, ILL. 

“I highly recommend it to the retailers,” L. ROS- 
ENBAUM, NEW YORK. 

“We got stuck on it and consider it a bargain,” 


H.C. WILD & 
CcO., KANSAS 
CITY, MO. 

“Your valua- 
ble suggesiuons 
on window 
dressing doub- 
led our sales 
last week,” 





e 1. HUSTLE, 


CIGARS 


TOBACCO, 
Blissville, Me. 


“The bestinvestment lever made,”  BROS., BUF- 
LOUIS SMIES, CRIPPLECREEK,COL. FALO, N. Y. 


“No cigar store com- 
tas enough in | ANDY SMART'S 
oke 
17 Prosperity Ave., 


a copy 0 lasta 
COR. PLEASANT ST. 


month,” D. PROW- 
DOLLARSTOWN, U. S. 
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LER, NEW YORK. 


And hundreds of oth- 
ers from all classes of 
cigarmen. 
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GN MARKER 


(The line above is the style and size of letters in the set.) 


With a Year’s Subscription to the Magazine, $1.25, Prepaid. 
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The exact size is 3x8x1\ inches. Weight nearly 10 oz. 


THE SIGN MARKER is practical in ev way, and being made of the best materia) will 
last alifetime. The above engraving shows the set of FIFTY 14-inch rubber type (capital letters, figures, 
ornaments, etc.) packed in a strong box with self-inking pad, and ready for use, 


IT IS INDISPENSABLE 


to merchants in ali Jines of business and can be used in hundreds of wavs in making Signs, Show 
rds, Price Tickets, Bulletins, Marking Boxes, Printing on any flat surface, etc., saving tame and 


money. —_ ing for itself almost every 
time it is u ts selling at $3.00 and up- 
wards wa nen no > a —. while this ot 
costs pract nothing, be.ng_ sent prepa’ 
witha gears subscription to THE SMOKER'S 
MAGAZINE at §1.25. This unheard of offer 
is made simply to increase the circulation 
of the magazine, which will be found interesting 
and of great value to every man who make 
handles or smokes cigars, THE SIGN MNARKE 
is not sold nor sent C.O.D.—it is FRE@, and 
there is but one way toss it, and that is to 
subscribe to THE SMOKER’S MAGAZINE 
for one year at $:.25, and one will be sent pre- 
paid upon receipt of subsciiption. Guaranteed 
exactly as represented in every particular or 
money refunded without question. tou rum 
no risk ! 
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10° CIGAR. | 
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The above neat sign was printed with one of our Sign Markers in less 
than 2 minutes. and then phot« wed. It shows the work about 3 
actual size. The many artistic and catchy c mbinations sre un- 
limited, and the work cannot be excelled by a writer or printer. 


° Please sign 
send us Pos- 
tal or Express Order, New York Draft or ac. stamps in registered 
) letter for $1.25 and your subscription for: ne year will be entered 


Now, 


and a sign marker sent you promptly Make loca! checks for $1.3 
—they cost us roc. for collection. Stamps or money in unregiste 

letters at sender’s risk. ‘This offer is open to old subscribers as 
well as new-send in your order and have your subscription ex- 


tended one year. 
Every man can realize the great walne of this offer, and 
should take advantage of it at onee, Don't delay—send your order to-day—NOW Is THE TIME. 


The Smoker’s Magazine Co., 


TIMES BUILDING, NEW YORK. 


AGENTS WANTED. 


We refer to all Commercial Agencies, Banks and 
Express Companies in New York City. 
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Henry Glay and Bock & Go., 


—> hr LIMITE 0.4 


The Havana Cigar and Tobacco Fact 3, Limited. 


HAVANA, CLUB. 


Fe 


PAID UP CAPITAL, $7,000,000.00 GOLD. 
ttt 


CiGAR_ FACTORIES: 


Bock & Co., Henry Clay, La Intimidad, 
La Espanola, La Corona, Estella, 

La Rosa de Santiago, Flor de Naves, La Prominente, 
Waldorf-Astoria, Flor de la Habana, La Imperial. 


Annual Output, Over 85,000,000 Cigars. 
HRS 


CIGARETTE FACTORIES: 


Bock & Co., Henry Clay, La Espanola, La Legitimidad, 
Honradez, Hidalquia, LaCorona, El! Commercio, Cuba. 
Annual Output, 1,200,000,000 Cigarettes. 


Dialed 


Address all Communications to——__— 


FERDINAND HIRSCH, 


32 Broapway, NEW YORK, 
Sole Representative for the United States and Canada. 


Cable Address: ‘“‘CLAYBOCK,’’ New York. 
London Office, Dashwood House, 9 New Broad Street. 


HAVANA OFFICE, 9” O’REILLY STREET. 
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WINDOW DRESSING AND 
STORE ADVERTISING. 








DEAS and men—men who 
know how to utilize ideas— 
make a strong combination 
hard to beat, and one that 
is bound to bring about suc- 
cess in any line of business. 
Many men are prolific in 
ideas, but they very rarely 
seem to be aware of their 
value, or lack the knack. of 
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‘putting them to practical use. 
Ld 


There are very few men who real- 
ize the value of ideas and what may 
be done with them. But it is a solid 
fact that without ideas, little or noth- 
ing can be done in any line of business. 
Ideas are of unlimited value, for with 
a good idea the possibilities of a re- 
sourceful man are practically without 
end. 

¥, 

Ideas are of much greater value 
than money. Money as a_ direct 
means of producing more money, is 
of no more value tq an idealess man 
than a train load of brick bats. An in- 
telligent man of ideas will make the 
ideas worth considerable money, 
whether he has any capital or not—for 
money will follow valuable ideas. 

* 


Offer to sell an average man an 


idea, and he will consider it a good 
joke and laugh at you heartily. But, 
some dark complexioned gentleman, 
who speaks English brokenly and 
badly, will offer that same man some 
smuggled (?) Havana cigars at a 
price ten times the value of tenement 
goods, and he will grab at them 
like $5 gold pieces at 10 cents each. 
However, that’s another story, as some 
one said long — Kipling was born. 


. The ideas and suggestions that 
appear in this department are not al- 
ways. intended to be used exactly as 
they appear- herein. Many times one 
of these ideas will suggest another, 
and possibly a better idea to-the read- 
er, and which may_or may not be bet- 
ter adapted for their individual use. 
No one knows better than the tobac- 
conist the class of goods he handles 
and the trade catered to, and for that 
reason, he is the judge to pass on the 
schemes to be made use of, and just 
how they are to pe peed 


Hundreds of the most successful 
retailers in the country are making 
good use of the ideas contained herein 
from time to time, and which are seen 
on every hand wherever one may go. 
These are the men who appreciate 
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ideas, know how to profit by them, 
and use them in a way that tends to 
increase their business. More would 
use them, were they to realize their 
value. 

. 


Most anyone will remark and ad- 
mire a handsomely dressed window, 
but their admiration of the goods will 
be greatly enhanced when marked at 
a price they know is right—which not 
only appeals to the eye, but also dir- 
ectly to their pocketbook. It is always 
well to make use of the price cards, 
which can be used to good advantage 
on all of the Cifferent kinds of goods 
in the window. Price cards many 
times will bring a person into the 
store and result in a purchase—a re- 
sult not always obtained through a 
display of the goods alone. 

x 


A small, neat ticket with the price 
shown plainly thereon, is by far the 
best to use. A large ticket will cover 
up too much of the display, and a 
number of them in a window will look 
like a display of cards, and detract 
from one of the handsomest window 
displays that was ever devised. Pro- 
vided that large price-cards are used, 
it would certainly be unwise to use 
many of them in the window. 

. 


There should usually be one large 
card in the centre, or some other ap- 
propriate location of the display, as 
urged in this department many times. 
The size of this show card will depend 
largely upon the size of the window, 
style of display, etc., and the window 
dresser should use judgment in the 
selection of the same. This card 
should be briefly worded so as to catch 
the eye and the attention of the passer- 
by, and not only make a momentary 
impression, but also a lingering one. 

- 
The matter should not be crowded 


on the card, and neither should a long: 


story be told. Make it as short, sharp 
and to the point as possible—that it 
may be read at almost a glance, and it 
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is sure to attract attention and have the 
desired effect. Look well to the dis- 
play or catch line, which in many cases 
is either the success or failure of a 
show card to increase the effectiveness 
of the window display. 
® 

At this season of the year, while the 
base ball craze is uppermost in the 
minds of many men, a base bal] game 
might be arranged in the show win- 
dow, and in such a manner as to at- 
tract considerable attention. The bot- 
tom of the window could be covered 
with a dark green cloth, and the 
grounds laid out with chalk, or by 
sprinkling flour along the base lim 
and in the proper positions to secure 
the worn out or bare earth effect. 

R 

Then cigars and pipes, (the common 
clay pipe will show best), or paper 
cigarettes and tobacco cigarettes, may 
be used for players—depending upon 
the size of window and the display 
therein—and heads, legs and arms 
added to them, by using copper wire, 


which can be inserted in awl holes in ‘*'' 


bottom. of window to hold them in 
an upright position. The heads may 
be made of small pieces of cork, with 
faces marked with pencil or crayon, 
and can be attached to the cigars or 
cigarettes with a piece of match. 

. 

A clay pipe can be decorated with a 
black pencil to make a very comical 
looking face, and with the addition 
of wire legs and arms, may be taken 
for a living skeleton. The players’ 
bench, grand stand, etc., may be made 
up of boxes of cigars, packages of 
tobacco, etc., which can be easily ar- 
ranged by the window dresser, with 
little or no difficulty. 

ny 

The Fourth of July window display, 
should, it be decided to have one, 
should be planned and arranged for 
without delay. The usual number of 
American flags, and in fact, flags of all 
nations, should it be thought wise, 
may be used in connection with the 




















display, but it is well to keep in mind 
that too much of a good thing will 
spoil almost anything. Draperies or 
festoons of large flags at the sides and 
back of window, with small flags used 
throughout the display, are all that is 
necessary. ‘ 


He who knows not, and knows not 
that he knows not, is a fool; avoid him. 
—He who knows not, and knows that 
he knows not, is simple; teach him.— 
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tained of almost any dealer in fire- 
works, and their use may save a seri- 
ous and disastrous fire, as it takes but 
a small spark to start a more effective 
window display than the average to- 
bacconist may desire. Even though 
he is in business to have others “burn 
up” his stock, it is rather too: large a 
“smoke,” for one evening. 
- 


Why not make a giant fire cracker 
that will be larger than any man or 


TAKE WITH YOUR LEFT. 





A SUGGESTION FOR STORE OR WINDOW. 


He who knows, and knows not that he 
knows, is asleep; wake him.—But he 
who knows, and knows that he knows, 
is a wise man; follow him.—Arabian 
proverbs. % 


Should it be decided to use fire- 
crackers in the display, great care 
should be exercised to guard against 
fire, and it would be a very safe plan 
to use “dummy” crackers, which will 
prove every whit as effective in the 
window. The “dummies” may be ob- 





boy has ever seen before? It is not 
a difficult matter by any means—is 
rather easy than otherwise, and the 
cost is not to be mentioned. Here’s 
the recipe: Secure a joint of stove pipe 
and cover it with red fire-cracker 
paper. Then fill the top with paper, 
allowing two pieces of clothes line 
about a foot or more in length, to pro- 
trude from centre of paper packing at 
top, in imitation of fuses. 
» 


The effect will be startling when 
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used as a centre piece for window dis- 
play, and it will knock out—figura- 
tively speaking—any cracker that 
might be purchased, and be several 
thousand times safer. Be sure to get 
the proper color paper, fire-cracker 
red, that the cannon cracker may be 
an exact imitation. 


a 


An appropriate show-card to accom- 
pany this cannon cracker, and to be 
used in connection with a neat cigar 
display, might read something as fol- 
Ows: 


BOOM 


We are Selling these ~< 


BANG 


Up Cigars at 
5c. 
Each. 
Sure to GO Quickly. 


HOW MANY? 


x 


Truth is all powerful and will pre- 
vail, so don’t try to make smokers 














think you are selling 10-cent cigars for _ 


§ cents. Murder will out, and the feat 
is quite impossible. Why not make 
a fair and square announcement, the 
truth of which will strike a sensible 
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person at a glance. Any tobacconist 
may use the following idea to good 
advantage. 


10-Cent 
Cigars for 
A Dime. 


This idea of giving a man his 
money’s worth is convincing, and will 
have an effect that cannot be obtained 
by offering 10 to 1 shots. 

» 

“T should think you would be afraid 
to eat onions in the middle of the day,” 
said the blond typewriter to the bru- 
nette when they met at dinner. “I’m 
not a bit,” replied the dark one. “You 
see, our office is on the thirty-sixth 
floor, and when I go up in that elevator 
it takes my breath away.”—Yonkers 
Statesman. 














ca 


An unusually attractive window dis- 
play, that caused much favorable com- 
ment and created a mild sensation, was 
made use of last month by J. Edward 
Cowles, of the cigar department of 
Austin, Nichols & Co., New York, in 
advertising their Sweet Violet brand 
of cigars. A large window of a 
Nassau street druggist was selected 
for the display, which consisted of a 
tasteful arrangement of many thous- 
ands of the brand, filling the entire 
window. Sweet violets were hung in 
graceful festoons from the ceiling of 
window, making an admirable effect. 
Miss Sweet Violet had many admirers, 
and distributed handsome souvenirs 
to each purchaser of cigars. 

~ 
As Beatrice shaded her eyes from 


the strong light the detective observed 
that her hands were red with blood of 














her last husband but one. He immedi- 
ately called her attention to this. “Be 
that as it may,” said the woman in that 
wonderful, vibrant voice, “my fingers 
are not stained with cigarettes.” 

- 

Unique cigar store advertising has 
again been indulged in by Seymour 
Rice, of Smoke House fame, 1013 
Walnut street, Kansas City, Mo. A 
recent announcement in one of his 
show windows read as follows: 


‘*DOGON”’ 


GOOD GOODS. 


That's no Lie. 


THESE PERFECTOS 
FOR 5 CENTS. 














A statue of a dog occupied the cen- 
tre of the window, and with the be- 
fore-mentioned sign, made the usual 
hit. 

" 

The old army officer knocked the 
ashes out of his pipe and said that there 
wasn’t much difference in soldiers, 
whether they were cadets at West 
Point or veteran enlisted men. 

“When I commanded a troop on the 
plains,” he went on, “my men used to 
have their little differences. They 
would fight each other, and I know it. 
But when I tried to prove it that was 
another matter. There were forty par- 
tisans on one side who would say: ‘He 
didn’t, sir,’ and thirty-two partisans on 
the other who would say, ‘He did, sir,’ 
and there you were. There was noth- 
ing left to do but call in the two scrap- 
pers and give them both i 

z 





The bottom of another window Mr. 
Rice filled with dirt, and placed in the 
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centre an immense egg and a very 
small duck, smoking a cigar—the 
whole being surrounded by a picket 
fence, made of cigars stuck in the 
earth, and accompanied by this sign: 





AFTER A 
HARD DAY’S 
WORK | 
ALWAYS SMOKE 
A PERFECTO. 











The bird was evidently a “new 
woman” duck, but Mr. Rice failed to 


state. 
* 


Owing to the lack of space, many 
interesting articles, and good schemes 
used by tobacconists, are crowded 
out of this issue—which, however, will 
appear in later issues as rapidly as 
possible. 





A big, stockily built son of Africa 
entered the store and swaggering up 
to the counter, said to the clerk: 

“Hey, dar, mister, you got one dem 
chalk guns you sell for a cent?” 

“Chalk guns?” replied the puzzled 
clerk. “Wait a minute and I'll see.” 

He went around the store, looking 
everywhere for a “chalk gun.” Pres- 
ently he came back and said: 

“No, we haven’t any. We don’t 
keep them.” 

“Oh, you foolish! You doan know 
w’at I mean. I want a clay pipe.” 

He got his pipe and went out, feel- 
ing that it was a brilliant display of 
intelligence. 





THe SMOKER’s MAGAZINE always 
pays advertisers. Ask any of them. 
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The King’s Tobacco. 

rT} E man who smokes, thinks like 
a sage, and acts like a Samari- 
tan,” said Bulwer Lytton. 

Since his accession to the throne it 
has been evident that King Edward 
VII. is a different personage from the 
former Prince of Wales, and deter- 
mined to maintain the full dignity of 
the court. Quite aside from this it 
seems that there has of late been a 
distinct change in His Majesty’s tem- 
perament, which some of the quidnuncs 
have attributed to enlargement of the 
cranium. However, the royal whims 
and humors are explained as merely 
“smokers’ “nerves,” the doctors in con- 
sequence of throat trouble having cut 
down the King’s daily allowance of ci- 

rs. 

One of King Edward’s ancestors 
was forbidden to use tobacco, and a 
story is told of how a half starved poor 
Irishman at work knee deep in mud in 
a Conemara peat bog on hearing the 
news puffed his black dudeen, and in 
accents of sincere pity remarked: 
“Poor King Jarge! Sure, he do miss 
half the joy of life !”- What a tribute to 
the weed! 

In the curtailment of his tobacco 
King Edward will have the sincere 
sympathy of the brotherhood of smok- 
ers round the world—and we might 
add of a numerous and increasing sis- 
terhood, unwilling to leave all the good 
things in this world to the devil and 
the men. 


“Best in the House.” 
6s—[OUR cigars, please?” said a 
guest in a well-known hotel re- 
cently, to the cigar clerk, who 
asked, “what price?” 

“Don’t insult me before my guests,” 
was the testy retort. “I want the best 
you have.” He got it. When he saw 
$2 change handed him after laying 
down a $5 bill he who did not like to be 


insulted publicly said nothing, but evi- . 


dently did some tall thinking, for after 
a while he returned to the counter. 
His friends had smoked up and gone. 
“T say,” he began, “did you give me 
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the right change? 
gave you.” 

“Four cigars at 75c each come to 
$3,” was he information he got for his 
trouble, the clerk at the same time ex- 
hibiting the price mark on the lid of 
the box. Always after that when the 
guest ordered cigars he specified his 
brand, and it was not the box which 
retailed at 75 cents each. 

In an unlucky moment the price card 
became partly obscured by a cigar fall- 
ing across it, so that instead of reading 
“75¢c,” it looked like 15c,” as three poli- 
ticians, two of them country editors, 
strolled up to the counter. When 
asked “what price?” the host on this 
occasion indicated with an index finger 
“these will do,” pointing to the fatal 
box. 

He got them. While he gouged for 
the appropriation his friends, the coun- 
try editors, nipped off the tips and 
started to enjoy the bouquet of the 
choice cigar. The host threw down 
half a dollar. ‘ 

“Another $1.75,” said he attendant. 

“What for?” the astonished cus- 
tomer inquired. 

“Three 75-cent 
$2.25.” 

By this time the two country editors 
had rejoined their friend. As for him, 
he laid his cigar down again on the 
counter, but a slap on the back, a 
wholesouled laugh by his friends, the 
apparition of the “75c” card, now 
plainly in view, ended the controversy. 

“They went back there and smoked 
those cigars for an hour at least,” said 
the attendant in relating the incident, 
“and I think every time they puffed 
they laughed. They got their money’s 
worth. The editors wrote the story up 
in their papers and had lots of fun over 
it. No, the host was not mad. He 
laughed as loud as the other two when 
he found what a mistake he had made.” 


It was a $5 bill I 


cigars. That's 





Mack—It is said that Jones is a veg- 
etarian. 

Jack—Shouldn’t wonder. He is al- 
ways eating a cigar, and they say he 
drinks nothing but rye whisky. 




















A Western Cigar House. 


N this page appears a half-tone 
engraving, which presents an 
attractive view of the interior 

of W. H. Heegaard & -Co.’s retail 
cigar department, situated at the cor- 
ner of Lake and State Sts., Chicago, 
Itl. This is, of course, only one of the 
many departments, but is an index of 
all. The company enjoys the reputa- 
tion of being one of the most progres- 
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Old Bullion—A young man named 
Jobson has applied to me for a posi- 
tion. He says that you know him. Is 
he a man of regular habits? 

Old Gildrox—Regular habits? I 
should say he was! He has a regular 
habit of getting drunk three times 
every week !—Somerville Journal. 





Mrs. Fig—“Laura, I had ocular 
proof that young Smithers kissed you 





INTERIOR VIEW OF RETAIL DEPARTMENT. 


sive, as it is one of the largest and 
best known business houses in that 
city and their trade is conducted along 
the very latest lines of Western busi- 
ness enterprise. R. W. Sprague has 
been connected with th company for 
about ten years, and now occupies the 
position of General Manager. 





A clean-cut, profitable business 
proposition—THE SMoKer’s MaGa- 
ZINE $1 a year, with 1,000 Stickers. 


when he left last night, and I do not 
want it to happen again.” 

Laura—‘“It didn’t happen, mamma ; 
it was premeditated.”—Indianapolis 
Journal. 


The Caller—And so you’re going 
abroad? For your health? 

“Oh, not for my health ;. for my hus- 
band’s. I am going to give him ab- 
sent treatment.”’—Life. 
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New York, JUNE, I9QOI. 


The sun is doing business again at 
the old stand—a very warm business 
at that. 

® 

The sameé;is being done by subscrib- 
ers to THE SMOKER’S MAGAZINE, who 
are always up-to-date and wide-awake. 

” 

A new, if not scientific reason, why 
the moon is now a dead and dried up 
body, is—she never advertises. 

* 

Mrs. Carrie Nation has long been a 
“club” woman, but as yet she has not 
knocked-out any tobacconists. On 
the contrary, she is advertising the 
“Carrie Nation” cigar in good shape. 


Subscribers to THE SMOKER’S 


MAGAZINE are not confined to the 
trade alone, unless smoking may be 
“Where one tohacconist 


called a trade. 
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reads the Magazine, from 15 to 50 of 
his customers also read it, and find it 
interesting. 
R 

Many further improvements and.ad- 
ditional pages of reading matter are to 
be added to early issues of this Maga- 
zine. A one-hundred page Magazine 
will be a fact of the near future—mak- 
ing it the Munsey Magazine of the 
smoking world. 


A wise man insures his property, but 
does not always give due attention to 
the registration of his cigar and to- 
bacco brands. They are valuable and 
should likewise be insured. Are your 
brands registered? They should be, 
for your own good. The trivial cost 
should not be considered for a mo- 


ment. 
4 


An easy chair in a cool corner is an 
essential for every cigar store—a tired 
smoker will linger for a quiet smoke 
and appreciate the accommodation. 
THE SMOKER’S MAGAZINE in a handy 
place will also be appreciated, be the 
direct meansof selling many additional 
smokes, and leave a regret in the 
smoker’s mind that it is not a daily. 

ie 


One thousand gummed labels are 
given free with an annual subscription 
to this Magazine at $1.00. Orders for 
labels only, from cigarmen, are not ac- 
cepted. The initial order must cover a 
year’s subscription. We cannot depart 
from this rule. 


4 
Your customers are your best 
friends. Every tobacconist should see 


to it that the proper means are em- 

ployed to retain that friendship. Good 

goods and courteous service should 

invariably be accorded them. To these 

they are entitled at all times. 
» 

The circulation of THE SMOKER’s 
MaGazZINneE is not local, We have sub- 
scribers in towns, villages and cities in 
44 States throughout the country. 
Comparativély ‘the proportion of sub- 































































scribers in the smaller towns is much 
greater than in the larger cities. Our 
country cousins certainly appreciate 
good reading. 


We have repeatedly directed pub- 
lishers’ attention to the fact that the 
contents of this Magazine are fully 
copyrighted. This does not seem to 
have occurred to certain contempo- 
raries who continue to appropriate 
whole pages of our matter, without 
giving due credit therefor. We con- 
gratulate the readers of these periodi- 
cals on finding some matter therein 
worth reading, and suggest to them 
that the same matter at first-hand and 
in better shape may be obtained by 
subscribing to THE SMOKER’s MaGa- 
ZINE. If the shoe fits; put it on. 

Ld 


The numbers “6/1” appearing on a 
Magazine address label signifies that 
the payment of subscription is exhaust- 
ed with “June, 1901,” in which event 
payment for another year is due and 
requested. 

" 

This issue of THE SMOKER’s MaGa- 
ZINE completes the Sixth Volume. 
With the July number commences the 
Seventh Volume, which will be larger 
and better in every way—giving our 
readers a quantity of quality. Start 
your subscription with the Lucky 
Seven. 





“Ethel is doing just lovely with her 
music,” said Maud. 

“She doesn’t play any better than 
she used to,” answered Mamie. 

“No. But she has gotten so she re- 
fers to ‘rag-time’ as ‘syncopated 
time.’ ” 





Clara—He boasts that he kissed you 
the first time he ever called on you. 

Jessie—Thank you. 

Clara—What do you mean? Why do 
you thank me? 

Jessie—For saying he boasts, when 
you might have said that he reluctant- 
ly admits.—Chicago Times-Herald. 
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Modesty. 
In hotel corridor we met, 
Shrieking, she hurried back; 
Her eyes with tears of shame were 
wet ; 
She wore a dressing sack. 
That night in crowded ball-room glare 
She strolled decollette, 
I saw her, but she didn’t care; 
She knew she was au fait. 4 


Next morning, in a group of four, 
On the piazza, rocking, 

She almost fainted, when she saw 
She showed a bit of stocking ; 

But later, in her bathing dress, 
Which barely reached her knees, 
She walked the beach in carelessness, 

Complacent as you please. 
—Boston Post. 





Queries Answered Department. 
UERIES will be answered in this 
department for our readers, 
whether they are subscribers or 
not, and we desire all to bear in mind 
that this service is entirely free of 
charge. Make as liberal use of this 
privilege as you wish. All communi- 
cations will have prompt attention, and 
answers will be forwarded by mail 
when a two-cent stamp or a postal card 
is sent for that purpose. Tell us what 
you wish to know, and the matter will 
have our best attention. 

E. K.—You are informed that cigar 
factory No. 492, 3d District of New 
York, is owned and operated by L. 
Stark & Co. The address is given as 
802 Fifth Ave., New York. 

W. U. Co.—The Magazine is sent to 
subscribers until specific notice to dis- 
continue is received in writing, ac- 
companied by payment in full for ar- 
rears. The subscription remains in 
force until all arrears are paid, fh ac- 
cordance with U. S. Subscription 
Laws. On the address label is shown 
the date with which payment is ex- 
hausted. Bills are sent quarterly. 

E. H. M.—Mrs. Sarah Dellinger, 
Yorkana, Pa., is the operator of cigar 
factory No. 1649, 9th District of Penn. 














256 
Please mention this Magazine in writ- 


ing. 

W. Es: D.—We have received so 
many inquiries with regard to reme- 
dies for the extermination of the To- 
bacco Bug that the Editorial Depart- 
ment now has an exhaustive article on 
the subject in preparation, which will 
appear in an early issue of this Maga- 
zine. 

J. H. S—Cigar factory No. 120, 
District of West Virginia, is owned 
and operated by Alex. Bolton, pro- 
prietor ‘of the Sanatel Tobacco Co., 
Wheeling, W. Va. 

J. W. McI.—Regarding the illustra- 
tions appearing in our Art Dept. we 
will write you at length shortly. 

W. E. H.—Active representatives 
are desired in all unoccupied territory 
for THE SMOKER’s MAGAZINE. We 
have a very liberal proposition for pro- 
ducers of results, and shall be glad to 
hear from you as to territory covered, 
experience, references, etc. 

K. & Co.—Samuel Heller, 50 Marcy 
Ave., Brooklyn, N. Y., is the owner 
and operator of cigar factory No. 1380, 
1st District of New York. 

I. D. L—A remittance of $1.00 
should accompany all applications for 
Registration to secure immediate entry. 
We cannot advise you whether a title 
is registered or not without making a 
thorough and careful search, and all 
such requests must contain payment as 
above mentioned. Prompt action is al- 
ways desirable in these matters for 
your Own protection. We guarantee 
superior sefvice and prompt attention. 

A. H.—Upon investigation we find 
that cigar factory No. 48, 2d Dist. of 
New York, was not in operation in the 
‘ast year. During the year 1899, this 
factory was operated by the Consoli- 
dated Turkish Tobacco Co., at 121 
Pearl St., New York. 


Old gentleman (dictating indignant 
letter) —“Sir, my typewriter, being a 
lady, cannot take down what I think 
of you. I, being a gentleman, cannot 
think of it; but you, being neither, can 
easily guess my thoughts.” 
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What Others Say. 
Jersey City, N. J. 
THE SMOKER’Ss MAGAZINE: 

Enclosed please find $1 for another 
year’s subscription and 1,000 Labels. 
I consider your Magazine first-class, 
and one that every retailer should 
have. Wishing you the best of suc- 
cess, I remain, 

Yours respectfully, 
L. SCHUCHMAN. 


BurFrato, N. Y 
THE SMOKER’S MAGAZINE: 
Enclosed find $2.25, for which send 
me your Magazine. Also send a 


year’s subscription to my brother, with 
my compliments, per address enclosed. 
Sincerely yours, 
we i’ EVENDEN. 


GRAND Rapips, Micu. 
THE SMOKER’S MAGAZINE: 

On the strong advice of a traveling 
friend of ours, we desire to subscribe 
to your Magazine. We enclose $1, 
which we understand is the price. 

Very truly yours, 
Geo. A. RyspaLe & Co. 
" 


Cuicaco, IL. 
THE SMOKER’S MAGAZINE: 

We enclose herewith check for $1. 
Please forward your Magazine with 
handsome Alligator finished Card and 
Cigar Case. Very truly yours, 

Fagan WARNER & Co. 


St. Pau, MInn. 
THE SMOKER’S MAGAZINE: 

Enclosed you will find check for 
$1.35, for which please send me your 
valuable Magazine for one year, with 
Sign Marker outfit. 

Yours truly, 
Hy H. CHAPMAN. 


THE SMOKER’S MAGAZINE: 
SKAGWAY, ALASKA. 
The card case received as premium . 
with the Magazine is very satisfactory 
—many thanks for the same. 
Yours respectfully, 
J. EF. Grit. 
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ART DEPARTMENT. 


JUNE, tIoor. 








OPENING THE SEASON. 
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Red Register Bureau. 


E desire to notify the trade that we have un- 

W su facilities for Registering Trade- 

Marks for Cigars, Cigarettes, Tobacco, etc., 

and guarantee efficient and superior service in 
eve rticular. 

Fee for Registration, including Sealed Cer- 
CRORE waVe ces riceteccocéuchbeness cee s 
Fee for Search, resulting in rejection...... ay 
A remittance of Onze Dottar is to qroompans « 
applications for Registration, to insure immediate 


entry. —_ RED REGISTER BUREAU, 
Tue Smoxer’s Macazine Co., Times Butipine 
New York. 


TiTLes REGISTERED. 


M.&C. No. 17,267. Registered May 
8, 1901, 7.30 A. M., for Cigars. C. 
H. Noyes, Salem, Mass. 


Ben-HEN, Mave IN BALtimore. No. 
17,268. Registered May 8, 1901, 
10 A. M., for Cigars, Cigarettes and 
Tobacco. Benj. L. Frey & Bro., Bal- 
timore, Md. 


A Wyominc Eacie. No. 17,269. 
Registered May 11, 1901, 7.45 A. 
M., for Cigars. Cheyenne Cigar 
Factory, Cheyenne, Wyo. 


NuMBER 29. No. 17,270. Registered 
May 14, 1901, 4.15 P. M. for Cigars. 
Martin Hoff, Cincinnati, O. 


HANKER. No. 17,271. Registered 
May 14, 1901, 4.15 P. M., for To- 
baccos. R. E. Strohfeldt, Cincin- 
nati, O. 


THE Two Jacks. No. 17,272. Regis- 
tered May 27, 1901, 7.45 A. M., for 
Cigars. Cheyenne Cigar Factory, 
Cheyenne, Wyo. ji 

THompson’s Cuorce. No. 17,273. 
Registered May 27, 1901, 7.45 A. 
M., for Cigars. Cheyenne Cigar 
Factory, Cheyenne, Wyo. 


PHIL’s Piace. No. 17,274. Regis- 
tered May 27, 1901, 7.45 A. M., for 
Cigars. Cheyenne Cigar Factory, 
Cheyenne, Wyo. 

Jerry O’Keer. No. 17,275. Regis- 
tered May 27, 1901, 7.45 A. M., for 
Cigars. Cheyenne Cigar Factory, 
Cheyenne, Wyo. 

Harve Cuaprain. No. 17,276. Reg- 

istered May 27, 1901, 7.45 A. M., 

for Cigars. Cheyenne Cigar Fac- 

tory, Cheyenne, Wyo. 
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TITLES REJECTED. 
Blue Bell, Cocktail, F. M., Amer- 


ican Gent, Stubs, Robin, Schmitt’s 
Elk, A Wyoming Elk, Schmitt’s Eagle, 


Phil’s Arcade, Hawes’ Grand Cen-: 


tral, Elkhart, Don Victor, Ambrosia, 
Buffalo 1901, Rippers, Pagosa, La 
Dola, Colonial, Big S., Georgia, Rex, 
Lady Mary, The Continental, Equity, 
Palo Alto, Yellow Brand, Buffalo, 
Nivaria, Aguinaldo, Uptoyou, Dupont, 
See Saw, Independent, White Mice, 
Rex Americanus, Tonawanda, Su- 
perb, Conqueror, El Marco, Gladiator, 
Critic, Lady Love Ina. 





The Other Places Were Closed. 


ARLY one morning a certain 
druggist was awakened by a 
loud ring at his bell. He 

rubbered out of the second-story 
window and saw two men wildly 
waving what seemed to be pre- 
scription blanks,- so he hastily 
donned his clothes, descended to the 
store, turned on the lights and opened 
up. He was mad all the way through 
when he saw that each piece of paper 
contained the following sentence: 
“One portion of whisky,” and was 
signed by Dr. Al K. Holl. But he also 
saw that one of the men held a $2 bill 
in his hand, and a thought struck him. 
He said: 

“I do not know this physician, Dr. 
Al K. Holl, but if you are really sick 
I can fill the prescription.” 

The men, who wanted a drink badly, 
protested that they were sick, and were 
each given a drink. The druggist took 
the prescriptions and the $2 bill and 
calmly rang up $2 on the cash regis- 
ter. 

“What!” yelled the men in chorus, 
“ain’t there no change?” 

“Nope,” he answered with a yawn, 
“I always charge $1 each for filling 
Dr. Holl’s prescriptions after closing- 
up time.” 





One Dollar invested in THE Smox- 
ER’S MAGAZINE will pay any wide- 
awake tobacconist a hundredfold. 

























































The Exposition at Buffalo. 
UFFALO Ho! From all parts 
of the country, cigar and tobacco 
men are turning toward the 
great Pan-American Exposition, both 
to see the sights and to obtain inform- 
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is of structural steel, with an immense 
wheel carrying four cars, attached to 
either end—while one end is on the 
ground taking on passengers, the 
other is whirling through space, some 
300 feet above the earth. Should a 





AGRICULTURAL BUILDING, 


ation. Naturally the Agricultural 
Building, which contains the cigar and 
tobacco exhibit, is one of the first ob- 
jects to be seen. A look through the 
immense structure will convince the 
interested, that tobacco may be grown 
as well as smoked in almost any old 
part of Uncle Sam’s farm. 

After a few hours devoted to busi- 
ness, the crowd naturally turns to a 


higher altitude be desired, one has 
simply to go on board an air-ship for 
A Trip to the Moon. This is a sen- 
sation that is entirely new, and quite 
distinct from the ordinary moon- 
struck stage. 





Nobody can deny that just as many 
men die who don’t smoke as who 
smoke. 





bale A 





little diversion, and soon finds its way 
to the Midway; or careering through 


the air on probably the largest cycle ° 


ever made. This monster wheel is a 
cross between the Ferris Wheel and 
Eiffel Tower, and will probably prove 
equally as famous. The frame work 
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A young Lochinvar of a slang phrase 
that we may soon look for from out of 
the West is “drilling.” This, for 
“walking.” Beyond the Mississippi 
they don’t say, “I saw two girls walk- 
ing down the street,” but “I saw two 
girls ‘drilling’ down street.” 


F nl 














Retailers’ Review. 


MOKE follows the flag. The Com- 
missary cigar store, State and 
* Holly Sts., Skagway, Alaska, 
carries a choice line of goods and is 
doing an excellent business, under the 
able management of F. B. McDonald. 
D. Reshozsky has purchased the 
cigar store of Cohen & Frank, 182 
West St., New York, and expects to 
extend the business. 
A dozen years in the same location 
is the record of John B. Long, the 


cigarman, at 222 Seneca St., Cleve- 
land, O., where he carries a _ select 
stock, — 

“Resort for- Gentlemen” is the 
catchy title of the cigar store of Geo. 
W. Millard, 115 Woodward Ave., De- 
troit, Mich. 

L. Newman found his cigar business 
increasing to such an extent that he 
has removed to more commodious 


quarters at 515 Main St., Little Rock,’ 
Ark. 


The Verdon Cigar Co., Kalamazoo, 
Mich., continues to increase their out- 
put. Verdon’s Twister is one of their 
leaders, and is a great seller. 
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A good business is being done by 
Mayer’s Sons in their new store at 41 
Van Buren St., Chicago. J. S. Mayer 
and Jake Charin are in charge, and 
consequently to blame for it. 

Twenty years’ careful attention to 
detail has secured for N. Hexter, 338 
Superior St., Cleveland, O., a solid ci- 
gar trade. 

One of the neatest cigar stores in 
Grand Rapids, Mich., is owned by 
John Callahan, 48 Monroe St. His 
business corresponds. 

Elmira, N. Y., has another new ci- 








gar store, which was recently opened 
by Whelan & Co., at E. Water and 
State Sts. 

W. T. Posey, of the Hayden Cigar 
Co., 68 State St., Chicago, is one of 
the enterprising cigarmen of the 
Windy City. Genial Joe Hayden’s 
smiling face is usually seen behind the 
counter. 

Established in 1865, the H. Schnei- 
der Co., of Grand Rapids, Mich., has 
had a most successful business career, 
and has now one of the largest cigar 
stores in that city, which is located at 
21 Monroe St. 

Every inch of space in the large store 
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of Cohn Bros., 262 State St., Chicago, 
is utilized in handling their heavy busi- 
ness. 

“The Cigar Box” is the unique name 
of the attractive cigar store of E. H. 
Mitchell, 917 Grand Ave., New 
Haven, Conn., where he is disposing 
of many cigar boxes of good goods. 

A. E. Rose, the able representative 
of the Simmons Cigar Co., of Chicago, 
has opened a neat cigar stand in con- 
nection with his brother, in the Dickey 
Building, that city. Business has 
opened up in excellent shape. 

Fred Halligan has opened a first- 
class cigar store at N. Salina and W. 
Genesee Sts., Syracuse, N. Y. 

Riverside, Cal., has a new and up- 
to-date cigar store, which was recent- 
ly opened by W. B. Stanley & Co. 

C. A. De Nordendorf is the aggres- 
sive manager of the Superior St. 
store, Cleveland, of the R. & W. Jen- 
kinson Co. 

A new cigar store at Hammonds- 
port, N. Y., has been opened for busi- 
ness by Jos. Snyder, formerly of Bing- 
hamton, where he was very popular. 

Norwalk, O., has another cigar 
store, which is owned by Haas & Zip- 
pel, and located at 51 Main St., that 
city. 

Herbert H. Crater, a leading busi- 
ness man of Jackson, Mich., does an 
extensive cigar and tobacco business 
at 214 S. Mechanic St. 

For a quarter of a century Jacob 
Jacobi has carried on a first-class cigar 
business at 130 E. Van Buren St., Chi- 
cago. 

B. S. Stapleton is doing a largely in- 
creased business since the removal of 
his business to 174 Superior St.. Cleve- 
land, O. 

Three up-to-date cigar stands are 
owned by Henry D. Kools in Kalama- 
zoo, Mich. 

R. M. Berlizheimer is doing a sat- 
isfactory business at his new store, 148 
Madison St., Chicago. It is equipped 
with fine fixtures, and makes a very 
natty appearance. 

A “cosey corner” is a novelty of the 
new and superb cigar store of F. F. 
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Miller Cigar Co., which they recent- 
ly opened at 8th St. and Grand Ave., 
Kansas City, Mo. 

James Bryson has moved into supe- 
rior quarters at 147 S. 7th St., Read- 
ing, Pa. 

Everett, Wash., has a splendidly ap- 
pointed store on Rucker Ave., lately 
opened by Cigarman Rosenbranch, for- 
merly of Nevada, Mo. 


Miscellaneous Musings. 
IGAR and tobacco men are now 
industriously getting into shape 
to meet the new condition of 
things, which will prevail after July 
Ist, on account of the war revenue tax 
reduction. 

According to the “guesswork” of 
J. B. Duke, of the American Co., 75 
per cent. of the cigarettes manufac- 
tured in the United States, is the out- 
put of that company. While about 
60 per cent. of the plug tobacco made 
is controlled by the Continental Co. 
Rather a modest guess. 

On the first of last month Alex. Bol- 
ton, of Wheeling, W. Va., became sole 
proprietor of the Sanatel Tobacco Co., 
manufacturers of stogies, of that city. 

Millions of capital and a New Jer- 
sey charter has a well-known ring, and 
is used in connection with the United 
Cigar Store Co., recently incorporated. 
This is supposed to be the “endless 
chain’ series of stores throughout the 
country, mention of which has been 
previously made. 

The American Tobacco Co. now 
controls the Japanese cigarette manu- 
facturing business, having recently ac- 
quired the major portion of the stock 
in the various factories. They also 
have a good hold on the cigarette busi- 
ness in Australia. 

The twelfth annual statement of the 
Henry Clay and Bock & Co., Limited, 
shows a profit of $250,000 for the year. 
A dividend of 7 and 8 per cent. was 
paid on the common and preferred 
stock respectively. This well-known 
concern is making a determined and 
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successful effort to put a stop to the 
busines of unscrupulous manufac- 
turers imitating their brands. 

James Horner, of Pittston, Pa., 
claims to have used tobacco continu- 
ously for the past 85 years. Mr. Hor- 
ner is nearly 94 years of age and ex- 
pects to see 1920. This is warning 
to smokers. 

Many prominent manufacturers of 
Wheeling and Pittsburg stogies have 
been approached by a syndicate of 
wealthy New Yorkers, with a view to 
acquiring their various plants. Would 
you be surprised if this referred to the 
America Cigar Co.? 

The Orior Lid Rest Co., of Reading, 
Pa., has recently put on the market a 
very useful and meritorious little ar- 
ticle, which is a nail puller, label cut- 
ter, box opener and lid rest combined. 
The rest will commend itself to the 
trade as being unique and something 
every cigarman needs, as it not only 
holds the lid in any desired position, 
but acts as a price-card holder when 
It also gives an at- 


the lid is open. 
tractive appearance to the package, 
and readily lends itself to advertising 


the manufacturers’ brands. One of 
its strongest points is that it will be 
“used, and not thrown away. 

S. S. Beard & Co., 180 Duane St., 
New York, are now the distributors 
of the Casino Girl 5c. cigar, manufac- 
tured by Max Jacoby & Co., who late- 
ly removed to larger quarters at 295 
Avenue A, New York, where they 
have increased facilities for handling 
their growing business. 

Jacob Zimmer, who was widely 
known as the originator of “Zimmer 
Spanish” tobacco, recently died at Mi- 
amisburg, O. Mr. Zimmer obtained 
his knowledge and reputation as a to- 
bacco grower only after conducting a 
long and careful series of experiments. 

The American Cigar Co. has ac- 
quired the various factories of Har- 
burger, Homan & Co., manufacturers 
of the Geo. W. Childs and other brands 
of cigars. 

As a result of labor difficulties the 


269 


cigarmakers in Montreal, Canada, 
have a proposition on foot to estab- 
lish a union cigar factory in that city. 
The Montreal manufacturers do not 
seem to be worried over the outlook. 


A recent sale of Wisconsin tobacco 
leaf amounted to nearly a million dol- 
lars, which represents about half the 
crop of that State. 

La Cunda is the name of a brand of 
little cigars or cigarros lately put on 
the market by J. & S. Abrahams, 
202-4 Pearl St., New York. The goods 
are neatly put up in two sizes, and are 
said to be meeting with a ready sale 
wherever introduced, which the mak- 
ers claim is due to the fact that they 
are all Havana. 


Henry the Fourth brand of Havana 
cigars is commanding a big sale in 
Chicago, through recent effective work 
of J. M. Diaz, of the well-known firm 
of Bustillo Bros. & Diaz, whose busi- 
ness is increasing steadily through- 
out the country. 

The U. S. Cigar & Tobacco Co., 
Pierre, S. D., has been capitalized at 
$100,000. 

Lebanon, Ky., has another cigar fac- 
tory, which is owned by R. J. Kennedy 
and R. L. Baldier of that city. 

E. F.. Bruhn is doing a very satis- 
factory business in the cigar factory 
lately established by him in Fargo, 
N. D. 

J. & A. Goldman are now located at 
308 Dearborn St., Chicago, where they 
have better facilities for handling their 
business. 


Half the battle is having in stock 
what people want to buy. The other 
half. is letting people know that you 
have such goods in stock—Fame. 


A handsome and substantial Card 
Case and Cigar Case combined is given 
with a year’s subscription to THE 
SMOKER’s MaGAzZINE at $1. It is made 
of alligator finish leather, and fits the 
vest pocket. A useful article that 
smokers have always wanted. 




















The Pipe and Its Care. 


PIPE doesn’t mean to the average 
American what it means to an 
Englishman,” said-a well known 

tobacconist recently. “In the first 
place, comparatively few Americans 
smoke pipes, although the practice is 
increasing here, and, in the second 
place, few of the men who do use pipes 
know a really good one from a bad 
one. 

“Pipe making is a science and an 
art. Some men are willing to smoke 
anything that will burn tobacco. Others 
will smoke anything that is costly, but 
your true pipe lover studies the lines 
of a pipe as he would study a painting 
or a bulldog, and notes every detail. It 
is just as important that the propor- 
tions of curves of a pipe should con- 
form to the accepted laws of beauty 
and art as that the perspective in a pic- 
ture should follow mathematical laws. 

“If the pipe bowl is the smallest 
fraction too long or too large for 
the proportions of the stem, the 
pipe is bad. Curves should be 
introduced in every possible de- 
tail of a pipe; but if one of those 
curves is out of harmony with the oth- 
ers there is a serious flaw in the pipe. 
Especially in the drop pipe this matter 
of curve and line is a serious problem. 

“Then when it comes to materials, 
you have other problems. There’s a 
world of difference in the grain and 
finish of a briar wood, in the quality 
of amber, in the treatment of vulcanite 
and horn. A cheap pipe, excellent in 
quality and workmanship, is an impos- 
sibility. This is why most of the pipes 
made in this country are inferior. The 
public demands a cheap article, and in 
order to supply it, other requirements 
must be sacrificed. It is easy to copy 
a pipe design that is the result of care- 
ful study of mathematical and artistic 
principals, but machine work will not 
produce the finish of hand work, and 
first class pipe materials are never 
cheap. 

‘Look at amber for example. Good 
amber grows more and more expen- 
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sive, and more and more rare. Yet 
there is no mouthpiece material so 
beautiful or so sweet. You know the 
amber fisheries are a German Govern- 
ment monopoly. The gum of pine 
trees that grew on the shores of the 
Baltic thousands of years ago, has fos- 
silized and is found off the coast of 
North Germany. Men dive for it, and 
the industry is in the hands of a com- 
pany that pays a tremendous sum to 
the Government. The amber is sold 
in bags now, and the wholesale dealer 
has to buy the bad with the good. On 
the London market the buyer chooses 
his pieces, and an expert judge of am- 
ber is rare. 

“Even the cleverest is likely to make 
bad mistakes, and the whole business 
is a regular lottery. You may pick 
out a piece of amber that seems fine, 
in color and quality, and pay $100 for 
it. When you come to cut it you may 
find it internally full of flaws that 
make it practically worthless. On the 
other hand, you may get a cheap piece 
of amber. and find that the flaws are 
only external. 

“It is hard to get pieces long enough 
for good mouthpieces, and each extra 
half inch on a piece of amber makes 
the value jump wonderfully. A piece 
of amber nine inches long is rare and 
is worth about $100 if its color is good. 

“An artistic pipe maker considers 
clear amber practically valueless for his 
purposes, and you find it only on cheap 
and low-grade pipes. The idea is to 
select a piece of amber that is beauti- 
fully clouded and have it so cut that 
the clouding will entirely shut in and 
hide the hole in the mouthpiece, which 
naturally becomes discolored by nico- 
tine. In clear amber this dirty line 
shows and ruins the beauty of the pipe. 

“Pipe makers who want to make a 
cheap pipe use imitation amber or am- 
broid. It is made of amber powder 


or clippings, mixed with copal varnish. 
and many chemists say that it is dan- 
gerous. They say it is likely to poison 
the lips and tongue and even in some 
cases leads to cancer. 


If a man can’t 
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afford a good amber, he would much 
better use horn or vulcanite. 

“Vhere’s: a big difference in horn 
mouthpieces, too. They ought to be 
made from the solid tip of the cow’s 
horn. Now, in order to make the ma- 
terial cheaper, some pipe makers boil 
down the hollow part of the horn and 
mould it, but such horn makes poor 
mouthpieces and is likely to expand 
and become porous. You see there are 
any number of ways in which a pipe 
buyer may be cheated if he strikes an 
unscrupulous dealer and isn’t an ex- 
pert himself. 

“Vulcanite makes a good mouth- 
piece, but not American vulcanite. In 
England a fine quality of vulcanite is 
made especially for pipe use. It is 
particularly hard and takes a beautiful 
polish. Then the vulcanite mouth- 
pieces over there are all hand turned, 
and here most of them are machine 
made. Of course, there are excep- 
tions. I’m speaking of generalities. 

“By the way, while we are talking 
of mouthpieces, the kind used on a pipe 
should depend upon the individual. A 
man with soft or tender teeth has no 
business using vulcanite or amber. He 
needs a horn mouthpiece. It is softer, 
and the pipe will wear away instead 
of the teeth. Using a pipe does wear 
away the teeth, yau know. 

“The ordinary smoker hasn’t the 
least idea of the leverage of his pipe. 
Sometimes you'll hear a man say it 
tires him to smoke a pipe. There’s 
nothing surprising in that. You see 
the lower teeth are the fulcrum, and 
the pipe bowl the weight. Now, math- 
ematically computed, the ordinary briar 
wood pipe has a leverage of three-quar- 
ters of a. pound. That certainly ought 
to tire a jaw in course of time. A drop 
pipe is easier on the jaw, because the 
weight is nearer the fulcum. That’s 
why many smokers prefer a drop pipe. 
Others like it merely because it is more 
beautiful from an artistic point of 
view. 

“Some men wont have one at any 
price. They say the smoke from a 
drop pipe is annoying, but that isn’t 
true if the pipe is smoked in the proper 
fashion. It should be held like the 
bulldog pipe, in the corner of the 
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and you will find a sign posted on 
it, proclaiming the mighty truth 
that ‘SWEET VIOLET Cigars 
are GOOD Cigars.” You don’t have 
to go there to discover the fact, 
you can buy them anywhere. 
They are some times sold for ten 
cents, but don’t pay it. They are 
worth the money all right and 
there is no ‘‘give away” trade mark 
branded on the cigar. A gentle- 
man can smoke them with his head 
in the air, coat open and chest 
thrown out. Buy it and you've 
made a good investment; hand one 
to Peed neighbor, and you've made 
afriend. Smoke it and you're in 
love with the best five cent cigar 
onearth. If you are a dealer, sell 
it and experience the satisfaction 
of seeing your customer come back 
ry for more. 


Austin Wichols & O0., 


NEW YORK. 



















J. EDWARD COWLES, Manager Cigar Department. 
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ENJOY A NATIONAL REPUTATION. 
E. REGENSBURG & SONS, 
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A Fine Hand-Made ‘Long Filler Cigar 
of Cuban Tobacco. 


No Drugs or Chemicals Used. 


Nothing: but a fine quality of well cured tobacco 
used in the manufacture of these goods. 


Sample Box of 12, 40c., prepaid to 
any part of the United States. 
Box of 100, $2.25, Charges Prepaid. 


The Quality Will Please You. Order To-day. 
Wheeling Stogie Cigar Co. 


WHEELING, W. VA. 





P. O. Box 2747. - 


For PRESS CLIPPINGS... 


ON ALL SUBJECTS 


_ Please address 


National Press 
Intelligence Co. 


32 PARK PLACE, 
New York 








BARGAINS IN TYPEWRITERS. 


Business men can save much 
valuable time by using a Type- 
writer. You will not be without 
one after once using. We fur- 
nish Remingtons, Smiths, Ham- 
monds anda! standardmachines 
at from $25 to $40, with full 
* guarantee. New machines at 
freduced prices. Will send ma- 
chine subject totrial. Standard 
machines rented at $3 arae § 

s 


We also exohange and buy for cash, Desks, Cabine 
and Supplies at reduced prices. Send postal for illus- 
trated list of all stan 


Consolidated Typewriter Exchange, 


machines. 


241 Broadway, New York City. 


Beiephone, 538 Cortlandt. 








mouth, so that the smoke will go past 
the face. 

“A little while ago every college 
man wanted a bulldog pipe. The fad 
began at Cambridge, but it is dying 
out now. The thickset, squat pipe isn’t 
so universally popular as it was. The 
kind of pipe a man smokes depends 
a good deal on his build—that is, un- 
less he is utterly indifferent to appear- 
ances. Men are as vain as women, 
only they don’t have so many oppor- 
tunities for showing it. A man likes 
to put a pipe in his mouth and see how 
the combination looks in the glass. Cer- 
tain pipe shapes seem to go with cer- 
tain men. I’ve evolved a theory that 
a thoroughly bad man never picks out 
a really good pipe. Harmonious beauty 
doesn’t appeal to him. A tough likes 
a vicious pipe. Still, you can’t carry 
that theory too far, for I see a good 
many decent-looking fellows smoking 
vicious pipes. In their cases, ignor- 
ance, not immorality, is the explana- 
tion. 

“For the last ten years there have 
been reports that the supply of brier 
wood was nearly exhausted, but I can’t 
see that there’s any immediate danger 
of that calamitv. There’s always 
plenty of the wood in the market. It 
grows near the borders of Italy and 
France, and, though it is called French 
brier wood, as much of it comes from 
Italy as from France. It is the root 
of the brier, you know,, and is sent to 
the market in rough chunks. Its value 
depends upon the grain. There are 
four qualities, but it is all expensive 
here on account of the big duty, so 
very little of the first and second qual- 
ity wood is imported. Very little is 
used on the Continent. England takes 
most of the supply. In buying a brier- 
wood pipe you want to choose wood 
taht is thickly covered with either 
bird’s-eye or zebra stripe graining. 

“The meerschaum pipe has had its 
day. It is very sweet, and coloring 
one is a fascinating process. That is 
really what a smoker loves in a meer- 
schaum. Man has a natural love of 
processes. Meerschaum varies greatly 
in quality. It is a mixture of froth 
and chalk produced by the washing of 
the sea against certain kinds of chalk 











Please mention Tuz Smoxer’s MaGazine to advertisers. 

















«te (ee Ve ee ee ee 


= oer nn ti 


ts 
Ig 
is 
r- 
of 
ly 
th 


Ik 





\ | 








Risa SMOKERS: MAGAZINE 














\ 4 


UM) ll —_ 





The Orior Box Opener and Lid Rest is the only 
device of its kind on the market. 


No similar article combines so: many useful and practical 
features. 


It opens the box easily and quickly, without any possibility of | 


marring the box or its contents. 
It cuts the stamps and labels. 


It holds the lid open firmly, so it cannot drop forward or back. | 


It acts also as a price-card holder; when lid is open. 
Finally it can be used to cancel or destroy the stamp. 


“ The Orior Box Opener and Lid Rest is attached 


to the box by the packer, without any additional time or labor, by — 


simply driving the tack through the hole provided for that purpose. 

Besides being a decided ornament to the package, it affords an 
attractive means of advertising special brands or the name of the 
manufacturer, as the Opener and Lid Rest can be furnished with any 
lettering desired. 

In short, no manufacturer can afford to be without it. 

Write for prices and let us tell you more about it. 


The Oritor Lid Rest Co., 


READING, PA., 


U. S. A. 
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295 AVENUE A, NEW YORK. 


SAMUEL S. BEARD & CO., 
Distributors 


| 180 DUANE STREET, NEW YORK. 




















Tale of a 
2c. 
Stamp. 





A Warm Novelette. 
You’ll want more 
after you read it. 


10c. Each. 


Send to-day, don't 
delay. 








TowleSpecialtyCo. 


BOSTON, MASS. 
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cliffs, and is tucked away in gulleys 
and crevices. When taken out it is 
soft as soap, but as soon as it is ex- 
posed to the air it hardens. 

“Its value depends upon its purity 
and density. When it is too dense it 
will not color well. It ought to be 
light as a feather. That’s another rea- 
son why some smokers prefer it to 
brierwood. It isn’t easy to color a 
meerschaum well. For that matter 
meerschaum never really colors. It is 
only the coating of fine spermaceti 
wax rubbed on the outside that takes 
a color. If a smoker finds that his 
pipe isn’t coloring well he can take it 
to a pipe shop, have the surface lathed 
off and begin all over again. It is 
foolish for him to fool with the pipe 
himself, as so many men do. Nine 
chances to one he will only make 
things worse. Meerschaum is plastic 
when hot and men often spoil their 
pipes by rubbing them when hot. — 

“A swell Englishman doesn’t start 
his own pipe. If he is a good custo- 
mer the man from whom he buys the 
pipe will have it started for him. 
Every fashionable pipe shop has men 
whose duty it is to start pipes. Of 
course, the mouthpiece sold to the 
customer isn’t used: If the customer 
doesn't choose to leave his pipe at the 
shop, he has his valet start it, just as 
he has his valet break in his gloves and 
shoes. An English swell wouldn’t be 
seen wearing bright new gloves or 
smoking a glaring new pipe. With the 
pipe it isn’t altogether a question of 
looks. There’s a disagreeable taste to 
both briar wood and meerschaum at 
first. 

“Of course there are men who buy 
expensive pipes, but no one save the 
parvenu will smoke one of the gold 
ornamented and jeweled things. If a 
genuine pipe liver with artistic tastes 
wants to put money into a pipe, he will 
spend it in having a meerschaum beau- 
tifully carved. I’ve seen meerschaum 
carved by great artists. I remember 
selling one meerschaum, carved with a 
design commemorating an episode in 
the Crimea. It cost $400, and a carved 
table upon which it was to lie, cost 
$500 more. 

“Some of the finest carving done on 
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SOME DO—SOME DON’T 
DON’T BE A DON’T 


Register 
YOUR BRANDS 


GOOD NAME 
FOR A CIGAR IS WORTH 
THOUSANDS OF 
DOLLARS. 


Protect 
Your 
Property 


The longer a brand is used the more valuable it 
becomes, and even though you have used an un- 
registered title for years, it may some day cost 


you considerable to establish your claim of 
ownership. 


‘| Have Your Brands Registered 


For Your Own Good. 
We have the best and most up-to-date facilities 


for Registering Brands, and guarantee Superior 
Service in every particular. 


Registration with Sealed Certificate, $1.00 
Search, Resulting in Rejection, . . .25 


- Cash to accompany all applications. 


The Smoker's Magazine C0, 


Times Building, New York. 
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pipes is done for the club pipes. I 
don’t believe they exist anywhere out- 
side of England. The idea is rather a 
foolish one, and Englishmen haven’t a 
reputation for being long on senti- 
nent, but when a~Briton shares his 
pipe with a friend, he has gone the 
limit in friendship.. Sometimes two 
chums or. several fellows who have 
been used for years to meeting on cer- 
tain evenings wilfhave a common pipe 
made. A big pipe bowl is made to rest 
on a small table, and long pipe stems 
are adjusted to it, one for each mem- 
ber of the party. Then the fellows sit 
around the table and smoke from the 
one bowl. A good deal of expense can 
be put into that sort of a pipe. 

“IT find that few of my American 
customers take good care of a pipe. It 
is absolutely necessary that a pipe 
should be kept clean, and that requires 
time and attention. Very often a man 
thinks his briar wood is coloring when 
it is only dirty from handling. It 
should be rubbed or polished with a 
smooth oiled cloth, never with rough 
cloth, though many men have a foolish 
fashion of rubbing their pipes on their 
trousers or coat sleeves. An old silk 
handkerchief is, perhaps, the best thing 
one can use for the purpose.” 





Don’t forget that a $3 Sign Marker 
is given free with a year’s subscription 
to THe SMOKER’s MAGAZINE at $1.25 
—A valuable advertising article for 
any merchant, as it will increase busi- 
ness. 





Short Smokes. 


LD smokers have been amused at 
the cable story that appeared in 
the papers lately to the effect 

that, at a recent auction in London, 
10,000 cigars were disposed of at 
extraordinarily high figures, many of 
them being several years old. This fad 
of the English for dry cigars is little 
understood by American smokers. Sir 
William Van Horne, of Montreal, who 
recently returned from Cuba, and who 
is a prodigious smoker, in speaking of 
this, said: “I cannot understand the 
Englishman’s fondness for dry cigars, 
yet it seems to be second nature with 
him. I have frequently been the guest 
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We aie........ 
Our Prices are Our Prices are 
20 Per Cent. 
40 ror con. | WUAROFQCUUTETS | trea te 
less than job- OF THE high grade 
bers’ prices. FA M 0 T S monufociurers. 














El Libera Cigars 


AND SELL FOR CASH ONLY. 


We Import our own Havana Tobaccos. 
We sell to Dealers and Consumers Only. 


We save you Middiemen’s P: ofits. 


Perfection in the art of Cigarmaking is one of Amer- 
ican achievements, of which we may be proud, and the 
FAMOUS EL LIBERA CIGARS easily rank at the 
head of all American Tobacco products. 

In making this cigar for its offered sale, we recognize 
that the best Cigars in world those made in Havana 
are strictly HAND MADE with the best of Vuelta 
Abajo Tobacco, and we follow that principle exactly 
in this Cigar, The EL LIBERA is CUBAN HAND 
MADE, carefully blended with the finest of old 
Vuelta Abajo, Long Havana Filler’s and rolled with 
the finest quality of Sumatra Wrapper, to give you 
the desired benefit, of the fine delicate AROMA of the 
Mother of all Havana Tobaccos, the Vuelta Abajo, 
and which suits the tastes of Americas most exacting 
smokers. 

If you want a perfect smoke that can be indulged 
in freely without the slightest danger of injury to 
health the EL LIBERA, is the Cigar you are looking 
for, if you do not find them at your dealers, we will 
send you by express, in any amounts, C. O. D. or 
cash with order at below quoted prices, it will be worth 
your while to give this perfect Cigar a trial, you will 
be pleased with the Handsome package and Fine Cigars, 
all boxes bear the Genuine Union Label which assures 
you that they are made by expert workmen and clean 
surroundings. The EL LIBERA CIGAR, is made 
in the following leading sizes, packed 50 in a box 


INCHES 
LONG. PER 100. PER M 

3% $4.50 $40.00 
Fancy Tales, 4% 4.75 42.00 
Magnificos, 4 5.00 45.00 
Favoritas, 4 5.00 45.00 
Perfecto Grande, 454 5.25 47.00 
Select Gems, 45% 5.50 48.00 
Bismarks, 5 6.00 55.00 
Napoleans, 5 6.00 55.00 
Ambassadors, 5 6.00 55.00 
Longfellows, 5% 8.00 72.00 


JOHN J. ROTH 


MANUFACTURER OF 


Fine HAVANA CIGARs, 
750-752 Penn St., READING, PA. 








at English country houses when these 
very ancient cigars were offered to me 
as a great treat. They were so dry and 
crisp that they crumbled in my hand. 
English country gentlemen pack their 
cigars away in closets and keep them 
there for years before using them. To 
my mind a cigar not only loses all its 
flavor by being kept in this way but it 
is also unhealthy to smoke, for a dry 
cigar fails to consume the nicotine as 
a fresh one does. Any heavy smoker 
will tell you that his throat soon be- 
comes affected if he smokes many dry 
cigars. The new cigars I bought dur- 
ing my last visit to Cuba were very 
fine, the new tobacco crop of the island 
being excellent and of fine quality.” 
Sir William smokes a long and thin 
cigar of a very light color.’ President 
McKinley as a rule likes a very strong 
cigar, dark and heavy, and he smokes 
a great many of these every day. 

+The author of an American novel 
which sells well has adopted a novel 
scheme for advertising it. He has had 
a large quantity of Egyptian cigarettes 
made, and on the wrapper of each in 
gold leters is stamped the name of his 
book. He has sent packages of these 
cigarettes to his friends, with the re- 
quest that they scatter them where 
they will do the most good. Brands of 
cigars have been named for successful 
authors, but so far as is known this is 
the first attempt to advertise a book on 
cigarette wrappers. 

—Perique tobacco culture seems to 
be on the eve of gaining an impetus 
that will go far toward putting it back 
where it was in the ante-bellum days, 
when it was one of the important agri- 
cultural interests of the state of Louisi- 
ana. Since 1875 the production has 
had many ups and downs, each down 
carrying it to a somewhat lower ebb 
than it had reached before. In 1884 
it seemed to be about to gain its old 
place in the market, and for some 
years it held its own, then down it 
went, when the tobacco trusts began 
to form, and continued to fluctuate 
around low water mark until a year or 
two ago, when it increased in impor- 
tance again through the purchase by 
one company of the entire output for 
a number of years, at a fair price. An- 
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All Sizes 
$355 to $95 
per 1,000 


Make Quick 





ide | 


Easy Sellers 





Profits 


1s Domestic Gnote at 
Py and up- 
wards cannot be beat 


DISTRIBUTORS WANTED IN UNOCCUPIED TERRITORY. 


Send for samples and be convinced that our 
S$ are unequalled forthe money. . . 







gee 
tite 10-day and get prices 


A. J. BENAIM 


MANUFACTURERS OF FI 


Telephone 
2168 Spring 


& SON 


NE CIGARS 


8! Bleecker Street 


New York 











Your Show Window 
NEEDS A SIGN? 


We make many styles of ENAMELED LETTERS 
and fully illustrate them in our CAi ALOGUE. 
PLAIN 


including 
necessar 
cement for 
at‘aching to 
glass. 
Other Styles 
in Stock. 






SPECIAL PRICES on ADVERTISING CONTRACTS 
Also, ENAMELED STEEL SIGNS, HOUSE and 
ROOM NUMBERS, NAME PLATES, 
DGOR PLATES, ETc. 

We will be pleased to correspond with you. 


A. V. TAYLOR & CO., 





Manufacturing Enameiers. Cincinnati, Ohio. 











VOID STATIONERY PLAYS AN IMPORTANT 
nt a SUCESS oF UR BSINESS 


A FINELY ENGRAVED LETTER HEAD 
AT THE SIMPLE COST OF PRESS WORK 


NO EXPENSE FOR THE ENGRAVING 
PARTICULARS BECK ENGRAVING: CO. 
47, NIV IOI ST. PHILA. PA. 











25 Celebrated Paintings 


Reproduced on heavy plete Bape 

DRAWING ROOM, LIBRA and BED ROOM. Wet i 
will mail the 25, ready for framing, on receipt of $1.00 
in stemps or money order. 


THE BECK ENGRAVING COMPANY, 


Address, Art Bureau. 


T, size gxr2, suitable for 


147-149-151 North Tenth Street, 





PHILADELPHIA, PA. 
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TRADE WANTS. 

Wants, For Sale, Exchange Advts., 
Special Notices, etc., will be inserted under 
this head for one cent a word for 15 words 
or more, cash with order; stamps ac- 
cepted. Answers may be sent care of this 
office and will be forwarded when desired. 


—" 








Want experienced Cigar Salesman who controls a 
York trade to handle superior clear Havana 
Unusual op rtunity for good man. Address a. 
dentially, ““Trusrwortuy,” care of this magazine. 





Wanrep—Sa.esman traveling outside of New York 
to carry side line of cigars. an representing pipe 
house preferred. Quick sellers and liberal arrange- 
“Goop OPENING,” this magazine. 


ment. care of 





Illustrated | advertisements, suitable 
usiness, only used once. 
Gro. Occ, Canandaigua, N. Y. 


For Satz, 2 
for retail cigar 





Wantep Posirion—With manufacturing concern who 
make window displays, or other advertising, by a thor- 
oughly experien Window Trimmer. Specailty, 
Cigars, Tobaccos and Smokers’ Articles. Can furnish 

reference. Address C. Lewxow1z, care W. F. 
toecker Cigar Co., 1404 Douglas street, ‘Omaha, Neb. 





Cxotce Dzsx Room or Orrice to let in prominent 
hone and ev convenience. Price 
low. hevese “Orrostuntty,” this office. 





Wantev—Will purchase caps or dials for igniting 
Magic Pocket Lamp. Address, A. A. M., General 
livery, Newark, N. J. 





Acznts Wanrtep in cities and towns outside of 
New York to take orders for Gummed Labels at soc. 
“Bic Money,” care a 


Pays Spor Cin: FoR See Sebean. and 
all other ds of stores and merchandise. Call or 
address, WALD, 794 Second avenue, New York. 











For Sale or To Rent 


In the Adirondacks. 


we wage A Lake, a Furnished six- oe 
vee | ern improvements, such as 
Ben m, Sanitary Plumbing, Electric Bells 
and lighted’ with Acetylene Gas throughout; to- 
er with oo Stable, Ca: 
» Boat House and Boat, an 
jand, nd, having 500 feet water deg 
bow Lake is 2,000 feet above sea level 
x heart of the Adirondacks, near Paul 
Snith's, on the New York Central Railroad. 
The location is unsurpassed for recreation, rest 
and health, trout fishing, deer hunting, etc. 
Pure air—no humidity. 
Also choice camp and cottage sites for sale, 
and one hunter’s camp to rent. For — 
call or address R. J. ae 149 Broadway, 
pow, York, or Charles A. Wardner, Rainbow, 


six acres of 














Register_—. | 
Your Brands 








other company came in then and of- 
fered more money for it, and the con- 
tract was broken by the growers, so 
the industry again went to low tide. 
Now the growers have united in sub- 
scribing money for the purpose of put- 
ting up a factory of their own. They 
have put up a large proportion of the 
necessary capital, and are expecting 
the balance to be subscribed by busi- 
ness men, who will be directly in 
charge of the process of manufacture 
and marketing the produce, while they 
will grow it and cure it, ready for the 
factory. The plan is to build a factory 
and plant at a cost of about $50,000. 
There the tobacco which has made St. 
James parish famous all over the world 
will be manufactured into cigars, fine- 
cut, all-tobacco cigarettes and mingled 
with other tobaccos to make Perique 
mixtures. It is contemplated that the 
factory will manufacture every form 
of tobacco product for which Perique 
is suitable. 

—Wisconsin now claims to produce 
a greater amount of cigar leaf tobacco 
than any other state in the Union. 
About 4,000 farmers cultivated the 
plant in 1900. They had 31,778 acres 
under cultivation and sold their crop 
for over $3,000,000. Three-fourths 
of the tobacco is grown in Rock and 
Dane counties in the south central part 
of the state, and practically all of the 
remainder in the neighboring counties 
of Jefferson, Green, Columbia and 
Walworth. Ralph Pomeroy, formerly 
a Connecticut tobacco grower, is be- 
lieved to have raised the first crop of 
tobacco in Wisconsin in 1850 in Dane 
county. 

—A scientist has made some inter- 
esting experiments as to the effect of 
nicotine upon the lungs and heart. He 
has arrived at the conclusion that a 
man of easy-going nature may smoke 
without much injury:to himself, while 
a nervous man will damage his health 
seriously by smoking much. A man 
who takes plenty of exercise in the 
open-air may smoke with impunity, 
while he who sits ata desk should in- 
dulge in the weed but very slightly. 

—To the outsider it sometimes looks 
as though cigarette smoking were the 
chief: end of existence’ in Porto Rico. 
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Pant 
w+«|JOUNTAINS | 








2,000 Pale 
FEET 


ABOVE ° 
THE re 


PURE AIR—DELIGHTFULLY COOL AND 
BRACING—NO HUMIDITY. 


ON RAINBOW LAKE 
WPS a popular summer resort, situated 
Mk in the heart of the Adirondacks, 
between Loon Lake and Paul 
Smith’s, on the New York Central and 
Hudson River Railroad, and is conveniently 
reached in a few hours on through express 
teains by those seeking VF wt wt SF 
RECREATION, REST 
AND HEALTH......... 
BOATING & # # & 
BATHING # st vt vt ut The 
DRIVING # # % Wt wt Adirondack 


LAWN TENNIS . # Fishing 














TROUT FISHING J J At no other con 
DEER HUNTING v# vt the mountains is 
BEAUTIFULSCENERY ‘Ht o & liberal 
% EXCELLENT CUISINE , gus... . . . 














¢@ 

¢ 

¥ Spectal rates and handsomely illustrated 
¢ circular, containing full eee pe mailed 
bf free upon request. :: 2% 1% 3 3 
¢€ 
© 
¢€ 
« 


Rainbow Lake Tn, 


Franklin County. 


RAINBOW, N. Y. 
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: RAINBOW LAKE INN 
bf 
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Tit TWENTIETH CEATURY 
UGTER WMD CUTTER 


Automatic, 









They 

are 

to Stand 
Reliable. Hard 


+ 


PATENTED. 


ELEGANT IN DESIGN 
AND FINISH. 
Up-to-date retailers have them. 
You can get one from your Job- 
ber. Insist upon getting the 
TWENTIETH CENTURY 

LIGHTER. 
«. WE GUARANTEE THEM. ... 


+ . 


Write us for further information. 


The Abbott 
Electric & Mfg. Co,, 


74 FRANKFORT ST,, 


Cleveland, Ohio, U.S. A. 
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: Wanted... 
A Hustler 


We want a hustling representative 
for THE SMOKER’S MAGAZINE in 


f 


SIS SSS IS 


your city, and l:ave a magnificent prop- 
osition for you that will increase your 
regular income largely. Ms 
It is easy work and profitable em- 4 

ployment, and will take but little of ‘ 
your spare time. If you are in the ‘) 

4 trade it will prove an especially attrac- 
tive side line for you; while if youcan- 4 
not take it up, please show this tosome {p 
bright young man and have him wiite 4) 
us at once for particulars and liberal 4) 
terms. 


THE SMOKER’S MAGAZINE, / 
Times Building, 


Telephone: NEW YORK. 


3707 Cortlandt. 
SS SS SSS SSS SSS SSF 





IT SATISFIES SMOKERS. 


EL UNITO, cdi. 


Combination Filler— Sumatra * Flv 


$30 per M. Everyone says it’s worth more. Please 
write for samples to-day. 


BENJ. DAVIDSON, Masutactarer ot Pine cigars, 


1029 Myrtle Avenue, BROOKLYN, N. Y. 








jos. ABRAHAMS, 


LEAF TOBACCO 


Wholesale and Retail. 
202-204 Pearl Street, and 113 Maiden Lane, 
NEW YORK. 
TELEPHONE 3361A JOHN. 








ELIAS BUNZELMAN, 


Dealer and Commissioner in 


‘LEAF TOBACCO. 


f No: 90 FIRST STREET, NEW YORK. 











The native school teachers smoke in 
school hours. The average native is 
never seen without a cigarette in’ his 
mouth and smokes even when he wakes 
through the night. The cost of this 
indulgence, even at the very lowest 
computation is not less than $15 a 
year, which represents, for 300,000 of 
the 600,000 Porto Rican adults, $4,- 
500,000. 

—Excavations on ¢ farm owned by 
S. H. Elliott in Brown County, S. D., 
have brought to light some interesting 
specimens of the work of Indian 
mound-builders. In an Indian mound 
five or six feet high were found the 
bones of nine persons. A considerable 
number of flint arrow-heads and some 
stone pipes were near the bones. The 
pipes are different from anything 
found in other Indian mounds in this 
region. They are not made of the red 
pipestone usually used, and instead of 
having an opening at the side for a 
stem, they have a hole in the bottom. 
They are of a very hard stone, some- 
thing like flint, which must have been 
very difficult to work into shape from 
the original rock. 





Appreciated Greatness. 

WO very dirty boys were having 

fun with the advertisements upon a 

big billboard. They pencilled a 
ragged looking mustache upon the up- 
per lip of George W. Childs and gave 
Chester A. Arthur a full beard. They 
put disreputable Galways on Robert 
Burns, they attached a very bad look- 
ing cigar to the lips of John Drew, they 
made a bearded lady of Lillian Russell 
and gave Admiral Dewey a black eye. 

After they had stood off and ad- 
mired their artistic achievements for a 
moment one of them took a new grip 
upon his pencil and started toward a 
picture near the center of the board. 
He was about to make a stroke when 
his companion cried out: 

“Hold on! Don’t do nottin’ to dat.” 

“Why not?” 

“Dat’s Jeffries, de champeen.” 

Then they looked reverently at the 
unmutilated face upon the board, and 
trudged along. 


You owe it to your customers—THE 
SMOKER’S MAGAZINE; $1 a year, 
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SENSE 


Five Cent 
Cigar 
OF THE AGE. 
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SOLD BY THE 
LEADING 
JOBBERS 
IN THE 
UNITED 
STATES. 
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PRICES OF HAVANA CIGARS. 


These prices are subject to chan3e without notice, and may vary according to the weight of the 


HAVANA CIGARS. 





Adelina Patti. 





Creme 

Fancy Tales...... 1-40.. 
Grand Perfectos..1-40.. 
Panetelas Impls..1-40.. 
Petit Bouquets. ...1 











- $101 


« 121 


94 


+ 121 
- 375 


23 


- 10 


190 


- 160 


- $84 


- 1 
-20.. 100 


134 


. 119 
+ 200 
oes 
«+ 114 
- 168 


American Jockey Club. 


1-40. 





zS'No> 
. 
. 


Bock & Co. 
1-20.. 





-$203 
Fina Esp.1-20.. 
° 165 B 
- 162 
- 110 
+ 196 


122 


- $93 


$191 


- 265 


86 


«+ 147 
at 
+ 213 
- 282 
+ 102 
- ¥31 
. 441 
+ 100 
- 260 
+ 231 
- 315 
+ 193 
+ 133 
+ 103 
+ 422 
+ 153 


« 102 













cigars, on which the high cuty is based. 








Cabanas y Carvajal. La Diligencia. Regalia Esp......1-20..$258 
Belmonts .....« 1-10. .$190 ©° uetas ..... eoet-20.. $94 Regalia Patti.....3-20.. 3 
Senuen....:.. vin-to.. 13 Diligencias ......1-40.. 357 Regalia Perf.....3-40.. 3 
Conchas Esp. 1-20. ae Excelentes ......1-40.. 137 Reina Vic. oeeeE-20.. 28g 
Diplomaticos pares 1-40. : 378 Excepcionales ....1-40.. 209 Reina Vic. Su pest thee 191 
Lémares fino Esp. 1-10.. 108 Magnificos ...... 1-4@.. 189 Reina Maria Vic.1-10.. 104 
Magnolias ....... 390. : 176 Petit Dudes...... 1-20 93 Sports ..sccccessl-hOve 140 
Panetelas ....... 586... 107 Perfectos 1-20.. 174 Leen mg sececeeeE*20e0 238° 
_ gg Se —¥ ze 195 ICtOT1IA ..cecees «I-30... 142 
Petit Ducs....... a 133 High Life. 
Puritanos Finos..1-20.. 120 ooceeeel-40. $22 
Regalia Esp...... 1-20.. 169 i coeeE4O.. I 
eeceeeE*lO.. 2297 
Za Carolina. errres © Cl = 
* ie cccccecSB0ce 8 
ppl fone ae Superba. .1-20.. 138 
BS. cns 1-20.. 102 La Intimidad. 
Jceseghe.. O08 Bouquets ......++I-40. $193 
1-40... 195 Conchas seeeel*20ee Bat 
+1-20.. 125 Conquerors .....1-40.. 327 
I-40... 140 Delicias ....... ++3-20.. 10 
Srrisry 1-10... 90 Deliciosos .......3-20e. 138 
Rabb apates 1-40.. I11 veeeE*4Oee 333 
causenen 1-20.. 132 
La Comercial. Alvas pe eee -¥°40..$298 Marias ......... +1-40.. 
i 1-20. .$190 Aromaticos ...... 1-40.. 121 Noblezas ........ 1-40.. 170 
1-40.. 160 Celestiales ....... 1-40.. 360 seers T*4Oee 
-1-40.. 228 ~y Esp.....1-20.. 105 Ex... 1-40.. 185 
-1-20.. 104 LOrios ..%..0..4. 40.. 103 Waldorf1-40.. 189 
1-40... 275 Palmitas (foil). ; 1-20.. 142 coccccccekQOie 8 
.1-20.. 137 Panetelas _....... 11-20.. 110 Finos..1-20.. 128 
1-40.. 275. Perfectos Fir Fina 1-40.. 190 seeeeeE-20.- 144 
I-10... 132 Te sosve 1-40.. 141 Ex...1-10.. 171 
.eI-10.. 120 Violetas ......... 1-40.. 117 La Imperial. 
eank, - Aguila de Or. Altezas ag + + I+40. $1000 
1-40.. 179 Deliciosos Ex....3 1-40.. 165 | na Sub.....1-40.. 200 
ee ee Flechas de Oro...1-40.. 132 Cabine 7 seeees ae A He 1§0 
atin 138 Obsequios Extra..1-40.. 260 MP. +.+-3°40.. 290 
Panetelas ........ 1-10.. 128 Feral 2 aur ee te - 
La Corona. ie ene “Sion taet. one Invencibles ......1-40.. 375 
ioe Rapnccers 78a: $95 Regalia Esp Ex...1-20.. 160 pogeeene 00 cece ck40ee = 
Celestisles Astoriat- ana 165 Mapuel Garcia. ] 115 
sence Fina Esp.1-20.. 12 1-20. P. + 105 
onquerors ...... 1-40.. 29 La Ind 
TONAS ..+-e+0e 1-40.. : 365 J een 
ead dane tae. 24 Civalers =: vst "do. $075 
Fin de Siécle....1-40.. 420 nw plppetprs Fa 
High Life....... :1-20.. 185 Puritanos ..1*20.. 220 
nvencibles _...... 1-40... 313 Perfectos ....... 1-40... 190 
Ae og POS > 175 India Cubana. 
] ia iquita..1-20.. 102 
Dalen Ciub. vou 1-40.. 290 Boua —ppfgnee dem ~ 
Flor Cubana. 8 Petit Pca a . 
Bouquets Sub....1-40..$12 r Larranage. 
Perfectos ........ 1-40.. 178 TE bre | 
Petit Bouguets. . + > ste +0820. 
Regalia Chica....1-20.. 113 Regalia Chiquita..1-20.. 89 Deleites ......... 1-20.. 107 
Regalia Esp...... 1-20.. 150 seccceeEEO., 333 
Reina Victoria....1-10.. 140 hae ~ 33 
Flor de Cuba. de «003-40... 410 
Finos...... 1-40. .$310 +o0ee3°2O.. 149 
° #380 Henry Clay. Lord Beacovsfield. 
360 sous ilas de Guil.. 140. ans Bachelors .......1-20..$120 
300 Alvas .......e00. o Re 
~ 9 Seoeeuts A ie 1-40.. 179 pemeeats ny — 2 
192 ag Royal. oe od Excelsior ........%20.. 125 
a Concha ee 20.. 118 La Rosa de Santiago. 
1g0 Concha Esp. Ex..1-20.. 95 Brevas, a la Con’s 1-10..$169 
208 Concha Selec..... 1-20.. 94 Bouquet, Extra...1-40.. 20 
go Londres fino Esp.1-10.. 137 Camelias ........ 1-2@.. 208 
..1-40.. 400 Ltlus .......+.5. 1-20.. 178 Celestials 140.6 344 
.1-20.. 155 Matinees rr 1-10.. 144 Conchas, First... 1-20.. 122 
.1-20.. 147 Maud ........... 1-20.. 247 Concha Esp......1-20.. 114 
..1-20.. 146 Nancy Hanks..... 1-20.. 25§ Delicias ..... seeeT*TOee 304 
..eett0.. 210 Napoleones ...... 1-40.. 370 Deliciosos ....... 1-40.. 1975 
-40.. 175 New Yorkinos....1-40.. 190 Diplomaticos Esp.1-20.. 195 
gaveniehcz 1-40.. 270 Panetelas .......1-20.. 136 Hermosos .......1-20.. 165 
Para la Nobleza..1-20.. 203 Invencibles Ex...1-40.. 243 
Fl d i % ertectOS ....++. 1-40.. 195 Jock * 1-10... 3208 
P a . Done reget Predelictos ...... 1-20.. 274 Ma nolias cseeeeeT*20.. 182 
Ree i = sovceses I-10... 993 tanos -1-20.. 123 Media Reg Esp...1-20.. 147 
egalia ESsp.....- 1-20.. 150 Regalia de Paris. -1-40.. 133 Perfectos ....... 1-40.. 290 
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Racine Paper Goods Co.,} . 


RACINE, WISCONSIN, U. S. A. 


SOLE PROPRIETOR 3; AND MANUFACTURER 3 OF 





THE PARMENTER IMPROVED 


C=" CIGAR POCKETS} 


Convenient in every way and acknowledged by manufacturers 
and retailers everywhere to be the best and cheapest method of 
advertising cigars: SURE to be distributed. 


These Cigar Pockets 4r¢ made under and are broadly 
protected by Eight United States . 


Patents, and other patents are now pending. 


They are also protected by letters patent in Canada, England, 
France, Belgium and Germany. 








Our Mr. O. L. Parmenter is the pioneer inventor in this line, 
and our patents broadly protect many constructions and variations 
in the line of 


-Paper CIGAR POCKETS or Pouches. 
— We want YOU to send for samples and prices. 








Please mention Tuz Smoxer’s Macaztne to advertisers. 











UTAH 
AND 
SALT LAKE. - 





A land rich in minerals, grains, : fruits 
and vegetables. developed from the sage 
brush by industrious and intelligent 
labor; a city unique in its location and 
its character, having a delightful climate 
and every other inducement fora sojourn 
there, Reached by the through connec- 
tions of the 


NEW YORK CENTRAL LINES. 


A copy of the 40-page Illustrated Catalogue 
of the “Four-Track Series,” New York Cen- 
tral’s books of travel and education, will be sent 
free, post-paid, to any address-on receipt of a 
postage stamp, by George H. Daniels, eral 

assenger Agent, New York Central Railroad, 
Grand Central Station, New York. 


The: Improved 


BOSTON 
GARTER 


is an Essential of the 
1 Well-Dressed Man. 
1 ALWAYS EASY 
EVERY PAIR WARRANTED 


THE Ay 
CUSHION 
BUTTON 
«CLASP 


Lies flat to the leg — 
never slips, tears nor unfastens. 


THE NAME “BOSTON GARTER’’- 
is stamped on every loop. 


Sold Everywhere 


Sample Pair, Silk 50¢, Cotton 25¢, 
Mailed on receipt of price. 


GEO. FROST CO. Makers 
Boston, Mass. 

















PEESEEEEL ELSES EEE SES 


Metropolitan Tobacco Gompany, 


134-136 Grand Street, Corner Crosby, 
~NEW YORK. 


BRANCHES: 


313 West 125th St., New York. 334 Gold St, Brooklyn 
319 E. Houston St., New York. 137 Duffield St., Brooklyn. 
9-11 Warburton Ave,, Yonkers, N. Y. 197 Graham Ave., Brooklyn. 


11s RICHMOND TERRACE, PORT RICHMOND, STATEN ISLAND. 
PISFSSSSSSSSESFSIFSSSIFFFIFTIFSISSSSIFTITFTIIS FITSSSTFFSSIFSIFIFISFSS 

















unted P 


\ At The Sign of Bi 
The Bull Dog! 


Why We Are Successful. 


T IS said of us that we are, and the growth of our busi- [BPs 
ness points that way. The fact that our first customer | 
is still our customer, and that nearly all the others who 

have once come to us have remained, perhaps indicates one 

“good reason for this success.” We have no specially organ- 
ized department for getting business. On the other hand, 
we have an organization second to none when it comes to 
taking care of business. 

Once an order enters our shop every man connected 

therewith feels himself on trust, and does his very best. % 

Write for our illustrated price-list, showing #& sizes of |i 

Pure Habana Segars: 


JOHN w. MERRIAM & CO., 


i356 & I37 Maiden Lane, New York. 
Leese SSSISTSSITTITTGTG 


ESTABLISHED 1857. 


tL. STon au, | | Coen Beau Bs.” 


24-26 MURRAY ST., 
--NEW YORK. 


SOLE DISTRIBUTORS FOR 


—————<—<— rr rrnr_—~ 


Straiton § Storm Zo. 


Rerbs, Wertheim 
§ Scbiffer | | | CLEAR HAVANA 
| Gonzalez, Mora  Zo.|¢ | }M- Stachelberg & Co., 


383 and 385 West Broadway; 
NEW YORK: 





